1. Задание: выполнить упражнение
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2. [bookmark: _GoBack]Задание: выполнить упражнения которые на 2-ух скринах
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3. Задание:  перевести текст
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4. Задание: сделать перевод текста и составить 12 вопросов по тексту
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5. Задание: составить текст (не меньше 20 предложений) на тему «История о друге»

6. Задание: составить текст (не меньше 20 предложений) на тему «Моя студенческая жизнь», краткое описание обо мне, в помощь для составление рассказа: Зовут Михаил, 2 курс, учусь на экономическом факультете, специальность прикладная информатика в экономике, учусь на 4 и 5, хожу в тренажерный зал он университета, группа в которой учусь из 30 человек.


7. Задание: составить рассказ из 10-15 предложений про любую компанию и воздействие этой компании на окружающую среду (положительное и отрицательное влияние компании), плюс по этому рассказу составить диалог из 14-16 коротких реплик.
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Europeans Log On To
Investment Fever

US Brokers Start to Torget Continent

By John Tagliobue.

LONDON - Alan Engiis hos an
ddiction, and he s not
‘oshomed to discuss it

“Tlog on every day, sometimes from
1he ffc, i the momning snd n the
evening, sid Mr English, 1,2
Compater consutant who s
hooked® a year and a half after e
Degan shopping for stcks over he
lotermet. "Some days 1 tade four or
fvetimes 8.y,

N Eaglish is one o  growing
numiberof Earopeans with on-line
investment fevs. Ther i 4 lock
masket boom st the moment, and 55
W surfinggains populaiy acoss
Europe, more and mor pecple sxe
Togging on o shop for inancial
product, and buyiag and seling
Socks.

Compred withthe Urited Staes,
‘where bout 20 percet of al siock.
{rades ar aterd fom the Inteoct,
he movement i Europe s il i s
infaoey. But a5 the e guthers
pace?. Americn Itemet brokers
have begun moving into Briin snd
ncreasingly ar secing thei ighis
o8 the Contnent 55 wel

“Thcr anival poses  challnge for
e European oo-in wadiog firms.
Anslysts expect it 0 sccelerse® st
changes in e sccuries usines
hatare already uader way her a5

becomes a single market.

‘Nowher i the trend more
appssent thun in Biain.In A,
‘Charies Schwab Corp st up an -
lie rding sevice, and in June, he
E-Trade Group, bed n Calforni,
anncunced a oiat veature wih o
Biiih parar, s wel s lcensing
agreemeats i Genmany: Other
Inernt brekerssuch s+ Anerirade
and DLI Direct, are stadying moves
N8 vl wp,

“American brokers, nder
‘compeiive prssur back home
ihat s diving down proft
margns, e being drwa 0 the
lucative potatal o Burcpe,
whete the s of  discount roker
i il thec el said Scphea
Ecket, the autor of Imesting
Onine  gude o ntemet

M ket sid tat fos at fll-
servi brokers i Brian orthe
purchase of $10,000of stock n 2
Briih company wovld amount fo
about $120, while the goiog.
Commission for makin & smilr
rade o the World Wide Web could
be as low s $0

Though European nvestorscan
aready s US oalie brokers 0
buy shars i th iited Staes, he
Americancompanies do ot acively
promotetis business fo fear of
annoying Euopean secuiics
Fegultors Thus, at the s, e
‘American on-in brokers opratng
i Earope,like Schuah, are offrng
heir cotomers the chunce 1 e
oaly on ndivids) European
exchanges. Th loag-range o,
howerer, is 10 expand he sysem o

il giobal marketplace where
vestors i any counry will b able
10 ade rely in stocs across
aetions] boundaries While Eropesn
Ttemet usage sl g beind* he
United States, s expocted 0 row
sspilyinthe nest svecs years snd
Europe’s sngle curency vl foter®
the Spread of sock rading across
ntonal bosndaies. The Amercen
ouline firms, despt her sggressive
plan, will ¢ have it casy.

Baclaysple,one of the lrgest.
Briish banks, wil b the it to
ght o the competition when it
e ts own on ne service in

September, complee it fisancial
iformaton and real e share
wadin sevice

Philp Bungey, Head o Rescarch

5 and Development at Barclays
Stockbrokers, sd Barclays would
et custmers tsde i sbout 2000
companis onthe London Stock
Exchange and the Aliermtive

6 Investment Market, s mall-
companies market. Tn the fuue, be
sid, Barclays wanis to cuable s
custmers o tade elctronically on
‘Americanexchanges, ke

15 NASDAQ.

Tocreasingly, American o ine
rokers wil b squeeced® by the
very revaluion ey have helped
start M Ecket predicts 3 ‘major

1 collpse’” of commission fes. e
notd that i the United Stts,
commissons for Inemet s have
ippe s Tow 23 5 a wansaction
since Web trading surfaced about

15 four years ago. “The same will
happen i Europe, he sid, ‘23
consumerssurf the Itemet i scarch
ofchesper fnancial sevices.”
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Vocabulary check

1 Complete the boxes with the words and
expressions from the list below that are most
commonly associated with each theme.

Company Structure Recruitment

1‘ Retailing Franchising

deporbmenk. store

Management
department store ‘mass market
operation manual toyalty
organisation chart m
corporate culture subordinate
applicant cv
authority subsidiary
interview head-hunter
headquarters ‘management services fee
front end fee range

discount decision-making
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Key vocabulary (3 The bankingsecor i the United Kingdom ' made up of a vriety o nstutiors

Superise by th countrys centa b, The Bank of Englan. This bak looks st
e govemnments finance and monetary polcy and cts s brike o other baks.
Howeve o the genetal public nd many busineses, banking senvics are proided by
<ommercia banks, o clearing banks, whih nave branches throughout the
County. These banks offe wice range o services which nclude acceping deposs,
making oans and manaing customers account. Merchant banks, o the ofer
Hand, do not el with th public ut specase nsevices for compariesor corporate
customers. They ar pariculary activ in aranging mergers and acquisiions and n
Scising o sipects of corporate fnance.

nake a list of the different services that banks in your country
provide for the general public. Tick the services that you use

Example: curent account

2 3 Listen to Eleanor Stevens, an HSBC Bank branch manages, describing the
bank that she manages. Make notes under these headings.

Location

‘Number of customers

Opening bours

Servicesoffered

Number of employees.

Role in the community

How o the services offered by this bank compare with those available from a
bank of a similar sze in your countey?
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4 Which of th tems would you use I you ncded o

3 Match the banking words with the illustrations below.

1 cheguebook US chackbonk) |6 bank noes (US ik
2 bank sutement 7 cois

3 craie o or detit card. 8 keypourd

3 bl s checky 9 sceen

5 avelerschogues 10 cash machine o cashpoint
U8 wavlerschacks) wsni)

eheck how much money you had n youebank ccount el ek sgo?
ake maney with yo fo it 10 fosign couney?

s how much you have o pay for the lectcty o e st month?
send paymens by post?

ke money ot of your account on  Suncey?
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Proven environmental
commitment helps
create committed
customers

Jacquelyn Ottman

‘When selfproclimed ‘Patagonic’ sl up Patagoris,they
now hey will receive more than a high-qualiy fleece
anorak or a waterproof pair o hiking boots. Thanks to
the California-based real firm’s utdocr dlothing catlog.
‘and s exemplary method of commanicating s corporate
emironmentalis, customers are not oxly knowledgeable
about the company’s envronmental progres, they are
oyl 0o

When' purchasing producs from Patagonia, customers
alo buy oo & commitment t environmentcl resoraton.
Patagonias cxample demonstrats good green-marketing
suncges.

Educate consumers on environmental product
attributes and benefis.

Pasagonia akes pains 1o explain its product’ carth-
iendlness and show customers the big.pictur, For
example, in the mid-1990s, Patagonia began using
organiclly-grown cotton exclusively. In addition to
highlighting” the osganic? merchandise i product
descriptions in catlogs, ssays explained why organically-
produced products are envronmentally preerable.

Other essays expanded the issue beyond individusl
products and proceses. In & 1996 catlog csay. for
exaumple, CEO Yvon Ghouinard explained the raionale
behind the company’sswich t organicaly-grown corton,
including the  problems associated with producing
comendonal cotton, the larger longterm benefis of
investing in orgarically-grown products and the need 1o
think aboutlong-term sustinabily ses when choosing.
producs.

One might assume thatexplining the bencis of orgaric
cotton i catlogs was a rategi move, since the company.
Tad o jusfy the $2 10 $10 premmiv per garment. But
other esays, for instance, addressed cnvironmenl e
‘o direclylnked to company prof.

Broad environmental education teaches consumers that
although thinking and buying grecn s more cxpensiv,
emironmentalis s es tsing on the earth in the long
run, and therefore, on individuals,

Use a variety of media.

7 Patagonia's advertsing and company lierature aim to

educate, Instead of 3 catlog packed only with saks
informasion, Patagonia’s catalog is ore ke Natonal
Geographic. Demonsratons in Pasgonias retal stores
engage* customers vith interactive displays of the carh's
processs. Annual eports, pamphles and other company
fierawre explin new ideas in environmentalism. And
Pasagonia was one of the first companies to discuss
susainability i pid mecia,

Demonstrate tangible corporate
environmentl progress.

8 Patagonia realies that costomers sometimes doubt
corporte emironmenta clams. To avcid copsumer
nckac’, Pagoia publshes the resuls o i nternal
crvionmenal wscsment.

5 This report reviews all office, production and
merchandisog acivies and uncovrs opportes o cut
wase and reduce energy. Readers can e how Ptagonia
et conduct snee i sl response mnne,
from choosing long asting efficien ght bulbs 10
g e 4 care oy cnployes chidrn The
rounds around the company's headgartes even eaure
Sl bcapiog o

10 Though an’ environmentl grans program, dubbed
Earth Ta, Pasagonia pledges 19 of i sl or 10% of s
prectax prof, whichever s greates, to small, local
prescrvaton and resoraion effors, Through Apri 199,
Puagonia had conuited more than S5m0 hundeedsof
such organizaions

11 Beleing that gras roos cfots do the ot 10 rese
commnity warenes of local prolems, he Earth Tox
program arges smaller s foots organizations
commited o eues such a5 biodrsiy’, odgrowth
oress, envisonmenally preferale methods of reource
exractiont,aliernaive hcrgy and watr soial s
and enviormental education. By funing mare than 350
of dhese effos each year, Patagonia belps rae
commniy awarenes atomide

Empower consumers to take action.

12 An anoual Earth Tax Repart insts castomers o apply
for grants fo local projects. Paricpantsare quick o apply
and nform the company about environmental suckeses.
One. recent cataog featured & costomer sporting a0
insulated Ptagonia guide jacket a she escucd a calf bora,
during 2 Calorado snow sorm.

13 With. powerful commurication, meaningful corporate
environmental progress and avenucs for_consumer
actvim, it & no wonder that even skeptics become.
Patagonis customers and customers become Patagonics





